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Week 7 Discussion Question
One of the top American products is coca-cola drink made by an American Company by the name Coca-Cola Company. This product is also referred to as coca cola classic. The history of Coca-Cola drink started in 1886 Coca-Cola when Dr. John Pemberton developed a unique tasting soft drink referred to Coca-Cola. This product has since expanded into global market thanks the variety of sweetener and flavor choices that it comes with. The international market that this product has expanded to is the United Kingdom. Among the memorable marketing campaigns for coca cola classic/ drink include, the ‘hilltop’ which was developed in (1971), “taste the feeling”; “the holidays are coming campaign” created in 1995 and is still active today; as well as “The Polar Bowl campaign made in (2012) and “share a coke campaign” (Mulcahy, 2019).
 Among the marketing methods used in the United include internet marketing, relationship marketing, content marketing and social media marketing. On the other hand, the marketing methods that are used in the international market (United Kingdom) include, content marketing, internet marketing, social media marketing and traditional marketing such as direct mails. According to Robin, (2017), it is important to note that, relationship marketing emphasizes more on client retention and satisfaction to improve the relationships between the business and the present customers in order to improve loyalty. This method has been seen in the U.S especially on Coca-Cola campaigns which show touching messages about family and friends for example, in the United States coca cola classic was marketed through “share a coke” campaign which signifies relationship marketing. 
Just like in the United States, marketing in the U.K also involves social media marketing. Social media marketing in the U.S involves the use of social media platforms such as Facebook to promote products like Coca cola classic (Econsultancy, 2018). In the U.K creating a robust social media presence is important when marketing a product. However, in the U.K content marketing is valued. This marketing method emphasizes on distributing valuable, as well as applicable, and reliable content to entice and maintain customers. Moreover, while internet marketing is valued in the U.S, traditional marketing such as direct mails are practiced in the U.K market (CM Brand, 2018).
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